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SYTL.LABUS FOR SEMESTER T (BBA)

Quantitative Methods for Managers
50y [

Introduction to Business: Meaning definition, functions, importance and limitations of Statistics —
Collection of data — Primary and Secondary data — Schedule and questionnaire ~ Frequency distribution
— Tabulation Diagram and graphic presentation of data - Statistical svstem in India

UNIT =11

Measures of Central Tendency and Dispersion: Definitton. objectives and characteristics of Measures of
. Central Tendency  Iypes of Averages  Arithmetic Mean, Geometric Mean  armonic Mean.
Median, Mode. Quartiles, Deciles, percentiles, Properties of averages and theirapplication. Meaning,
definitions. objectives of Dispersion, Range Quartile Deviation, Mean deviation, Standard Deviation
Co-efficient of variation — Definition and objectives of Skewness — Karl Pearson’s and Bowle's
measures of skewnes ‘

UKIEZ-L

Measures of Correlation: Meaning, Definition and use of correlation — tvpes of correlation Karl
Pearson's correlanon co-efficient  Spewrman’s Rank correlation probable error  Meaning utility of
regression analysis comparison between Correlation and Regression ~ Regression Equations —
Interpretation of Regression Co-etficient.

UNIT  1V:

Set Theory: Set, Subset. Types of Sets — Operations on sets — Venn Diagram Demogran Laws -
Applications of Set theory  Laws of indices  Arithmetic Progressions  Geometric Progressions
Harmonic Progressions.

LNIT =V

Matrix: Meaning and operations — Matrix Algebra — Types of matrices — Matrix addition — Matrix
Mulriplicanon  Matrix Determinants, Minors and Co-fuctors  Matrix inversion

RLCOMMENDED BOOKS: 1 Sivayya K. V. and Satya Rao, Business Mathematics, Saradhi
Publications. Guntur. 2. Sanchen and Kapoor V K., Business Mathematics, Sulthan Chand & Sons, New
Delhi 3 D N Llhance: L undamental of Statistics. Kitab Muhal, Allababuad. 4. Gupta S C. -
Fundamentals ol Busincss Statistics, Sultan Chand, New Delhi. 5. Aggarwal. Business Statistics,
Kalvani Publishers, Lyderabad. 6. Reddy € R Rusiness Statistics, Deep & Deep Publications. New
Delhi.
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SYLLABUS FOR SEMESTER - 1 (BBA)

Managerial Economics
Course Introduction:

The course Managerial Economics provides students with the knowledge, tools and techniques to make
effective economic decisions under conditions of risk and uncettainly. Demand, cost and pricing
decisions are emphasized. Topics include decision-making criteria and procedures, demand and cost
theory and estimation, pricing theory and practice (including price positioning), pricing new products
and competitive bids and price quotes.

Coursce objective: :

The object of the course 15 (o enable the students 10 list the different goals and constraints that firms
faccapplies the cconomic way of thinking to individual decisions and business decisions

Use caleulus (st and second order derivatives) 1o solve for an optimum solution

Pnit— I Introduction to Managerial Economics

Nature, Scope and detingtion of Managerial Economics, Application of managerial cconomics

Micro Vs Macro Feonomics, Basie principles ol Managerial Econormes, Opportunity Cost I’;muple
[ncremental Principle. Principle of time perspective, Discounting principle

Unit =11 Consumer behaviour, demand and supply analysis

Law of demand, Theory of demand, Shift in demand curves, Concept of measurement of elasticity of
demand, Factors alfecting elasucity of demand, Tncome elasticity of demand, Cross elasticity of demand
Unit -1 Consumer behavior Utility Approach:

- Cardinal utility approach, Diminishing marginal utility, Law of equi marginal utility, Ordinal utility

approach, Indifference curve Marginal rate of substitution, Budget line and consumer equilibrium

Law of supply, shift in supply curve

Unit—TV Theory of Production, cost and firm’s behaviour:

Meaning, concept of production. Factors of plndmncnu and production function, Fixcd and variables
tactors. Law of variable proportion and law of returns to scale, Concept of cost, cost function, short run
cost, long run cost. Economics and discconomics of scale

Lxphicit cost and naplicit cost. pnvate and social cost, Perfect competition. Monopoly. Monopolistic
competition, Oligopoly. pricing in various market structures

Enit =V Macro Fummmcs u\nahsxs
Circular flow of income. national mcome concepts, Theory of mcome and cmplo\mem Classical,
Modem (Keynesian) approach. Circular flow of income, national income concepts

Recommended Books: \
Managerial Leonomics by Ivan Png. Blackwell Publishers
Managerial Economics in a global cconomy by Dummul\ Salvotare, Thomson South Westem

“Publications

Economics by Lipscy, Oxford University Press

Htanagenal Lconomics: Economic Tools for today’s decision makers by Paul G. Keat, Philip
K.Y, Young, Pcarson Publications :
Managerial Lconomics by 1. Varshney and K L. Maheshwari, Sultan Chand and Sons
Managerial Economics. DN, Dwivedi. Vikas Publishing Co
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SYLLABUS FOR SEMESTER - 1 (BBA)
Principles of Management
Course Introduction

This course is an mtroduction to the management function. It will focus on the theory and fundamental

concepts of management including planning, organization. leadership. and conrrol. This course will

review the evolution of management thought, function and practice and will stress current approaches
and emerging concepts.
Course outcome:

On completion of the course the student will understand the basic principles of management -will
acquaint himself with management process, functions and principles. Student will also get the idea about
new developments i management. ' '

Unit - I introduction of Management

Definition — Management — functions of management — principles of management -levels

of management— Trends and Challenges of Management in Global Scenario.

Unit — Il Planning Nature and purpose of planning — Planning process — Types of plans —
Objectives — Managing by objective (MBO) Strategies — Types of strategies

Unit - HI Organizing Nature and purpose of organizing — Organization structure -
Formal and informal groups organization — Linc and Staff authority —Centralization and

Decentralization - Delegation of authority

Unit — 1V Directing— Motivation — Motivation Theories -Leadership Styles — Leadership

" theories — Communication — Barriers to effective communication.

Unit - V Conurolling Process of controlling — Types of control - Budgetary and
non-budgetary, control techniques — Managing Productivity — Cost Control — Purchase

Control ~Maintenance Control — Quality Control .

+  Books Recammended :
s Gupla. Sharma and Bhalla; Principles of Business Management: Kalyani Publications: 15
~edition. _

e L. M Prasad: Principles of Management, Sultan Chand and Sons, 6"edition.

e Harold Kooritz& Heins Weihrich “Fssentials of Managemen(”, Tata McGraw-Hill 1998

s Joseph L Massie “Lssentials of Management”. Prentice Lall of India, (Pearson) T'ourth Lidition,
2003,

»  Principles of Management, By Tripathi, Reddy Tal.l MeGraw Hill

e Management Lheory & Practice  J.N.Chandan
Manazement: Concept and Strategries By 1S, Chandan, Vikas Publishing



